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WELCOME

Trib Total Media is a multi-media news organization and so much more. We
are constantly evolving to remain at the forefront of innovation in all areas of
our business, from advertising and marketing to content development and
distribution.

Named the Best Overall Newspaper by the PA Society of Professional
Journalists for an unprecedented 3 straight years and recipient of a national
Edward R. Murrow Award in 2021, Trib Total Media is also home to TribLIVE,
Western Pennsylvania’s most-read news website.

Let's begin here.

We have a little something for everyone.  Our tool belt includes daily, weekly
and monthly newspapers, TribLIVE, HSSN, targeted direct mail, targeted
inserts, ad notes, digital advertising and more! 

https://triblive.com/local/regional/trib-total-media-big-winner-in-spj-contest/
https://triblive.com/local/regional/trib-honored-with-national-edward-r-murrow-award-for-journalism-excellence/


Like you, we’re sick and tired of political attack ads. So, we’re getting rid of them.

All Trib Total Media publications now have a new policy for political advertisements: They
can be about the candidate, but not about the opponent. 

First, this change is meant to better serve our readers. Candidates will seek votes by
describing their virtues and explaining their platforms. The reader can decide if the pitch
adds up – without being confused by claims and criticism about another candidate. 

But overall, this new policy is our response to political ads that coarsen and cheapen
politics. We’re just one media outlet, serving a local audience in Southwestern
Pennsylvania. Yet as we act to create a more constructive setting for political advocacy,
we also hope that other media consider a similar move.

It’s true that political campaigns, since the founding of America, have been rough and
tumble. Voters expect a spirited debate and are not shocked by the occasional cheap
shot. The practices in recent years, however, are reaching absurd levels of
destructiveness. The worse it gets, the less chance that decent people will choose to run
for political office, whether for school board or U.S. House of Representatives. At the same
time, voters become more cynical.

EXECUTIVE SUMMARY



The Trib’s news coverage won’t change. We will continue to address all aspects of
political campaigns – good, bad, and ugly – while emphasizing the information that
citizens need to make up their own minds.

Our new policy does not hinder a candidate’s overall campaign. There are plenty of
places to get the message out, from rallies and debates to the airwaves and the
jungle of social media. Our model is designating a place for political advertising
where candidates simply put forward their best selves. 

Informed voters choosing political representatives are the bedrock of American
democracy. We hope that this new policy, in our little corner of the nation, helps
promote that ideal.

Jennifer Bertetto
President and CEO of Trib Total Media
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Trib Total Media (TTM) will only accept ads about the candidate. Ads mentioning an
opponent in any way are not permitted to run in any TTM publication (print or
digital).

TTM will no longer accept political ads from political action groups (PACs) or other
entities or organizations that sponsor advertisements related to a particular
candidate or race.

The candidate or the committee to elect the candidate must pay for all political
advertisements with TTM.

Candidates placing political advertising must pay in full in advance of publication.
The candidate will make payment after TTM management and legal approve the ad
copy.

Political ads will be subject to rate card pricing. No special rates or discounts can
be applied in the interest of fairness to all candidates.

Candidates can sign a contract to earn a better rate with TTM. All contracts must
be signed by the candidate, the campaign manager, or an officer of the candidate's
authorized committee. Candidates signing a contract must pay for the contract in
full at the time the contract is signed.
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Gatefold or Spadea on front of the Tribune-Review.
Front cover banner on any news section of the Tribune-Review.
Trib Notes on the Tribune-Review. 
Front cover positions in any weekly or monthly community newspaper. 
Trib Notes on any weekly or monthly community newspaper.

TTM does not permit political ads on the front cover of any product containing
editorial content. As an example, political advertising is never allowed to run in
these locations: 

TribLive Homepage placement is permitted for political ads. That means the
premium positions are open to political candidates - all political guidelines remain. 

Since TTM cannot censor programmatic advertising, we will no longer accept
political, programmatic advertising on TribLIVE. 

AD PLACEMENT



"Paid Advertisement" must be prominent at the top of the ad.
The advertisement must include a statement that "the ad has been authorized
by and paid for by the candidate or committee to elect the candidate."

Two items must be present in every political ad (print or digital). 
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Questions, Thoughts or Suggestions

Matt Miller
mmiller@triblive.com
mediakit.triblive.com
724-350-7718

We recognize that our change in policy could evoke an
emotional response.  If so, we have done our job.  We are open
to your questions, thoughts, or suggestions, but please know
these changes were made in the hopes of making our country
a better place, starting with the pages of our newspapers.
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